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Date: 10.10.2018
Publication: Deccan Chronicle
Headline: Sedentary lifestyle leadirtg rise in breast cancer cases

¥ Regular screening can help early diagnosis, but 75 per cent shy away
Sedentary lifestyle leading to rise in breast cancer cases

ABILASH
MARISWAMY | DC
BENGALURU, OCT. 13

More young women these
days are falling prey to
breast cancer, thanks to
sedentary lifestyle, and
experts have called for
greater awareness of the
disease.

October is celebrated
annually as the Cancer
Awareness  Month, to
spread awareness and
remove the misconceptions
that people have about the
disease.

Doctors say that about
90% of the patients survive
for many years after diag-
nosis, if the breast cancer is
detected in the early stages

which are (Stage 1 and 2).
Early detection can also
lead to effective treatment
and a positive prognosis.

According to the breast
cancer awareness survey,
about 70% of the respon-
dents were unaware of the
different treatments of can-
cer, while 75% women shy
away from breast cancer
screening.

The survey was conducted
by Future Generali India
life insurance company in
association with
Momspresso with a sample
size of 2,225 respondents
across 10 key metro cities,

Dr Sandeep Nayak, Senior
Consultant Surgical
Oncologist-Laparoscopy &
Robotic Onco Surgery at

Fortis Hospital,
Bannerghatta Road said,
“There was a time when
cervical cancer was the
most common  cancer
among Indian women,
Today the most common
cancer is breast cancer,
closely followed by cervical
cancer. We are seeing too
many young patients with
breast cancer. Earlier the
peak age was around 34, but
now we see many in the late
20s and early 30s.”

He also said that there are
a number of different sur-
geries on breast cancer,
with the latest being a
robotic surgery, which is
effective especially for
reconstruction.

“At a younger age saving

the  breast  becomes
extremely important, It is
also an option for many
women with early-stage
breast cancers. This proce-
dure involves taking away
only a part of the breast tis-
sue instead of removing the
entire breast. It is well
known that the long-term
result of breast conserva-
tion is similar to mastecto-
my (removal of breast),”
said Dr Nayak.

India is becoming home to
the largest population of
young women with breast
cancers due to the westerni-
sation of our living habits,
pointed out Prof. Dr
Somashekhar S.B,
Chairman & HOD Surgical
Oncology at  Manipal

Hospitals. “This is an era of
minimum effective treat-
ment with organ preserva-
tion surgery protocol with
sentinel node study for best
cosmetics and quality of
life,” he said.

Experts say that an
increase in awareness that
can lead to early detection
and increase in survival
rate is an acute necessity.
The key to cancer preven-
tion is a healthy lifestyle
which includes diet, exer-
cise, avoiding tobacco, etc.

“A vearly health check up
would help in identifying
cancers in time. Also, an
awareness of self to identi-
fy anything new and unusu-
al development in the body
is important”, they added.
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Date: 10.10.2018
Publication: Andhra Jyoti
Headline: Women Shy Away from Breast Cancer Screening
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Date: 18.10.2018
Publication: Jagruk Times
Headline: Women Shy Away from Breast Cancer Screening
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Date: 19.10.2018
Publication: Punyanagari
Headline: 75% Indian Women Shy Away from Breast Cancer Screening
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Date: 18.10.2018
Publication: Lokmat
Headline: 75% Indian Women Shy Away from Breast Cancer Screening
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Date:

October2018

Publication:

India TodayWoman

Headline:

Be Your Breast Friend

Be your

- BREAST REND

Early detection and treatment is key for preventing breast cancer

images of each breast in two
 differentangles. According to

i « National Comprehensive Cancer

1 Network and Society of Breast

! Tmaging, all women 40 years and
above, should get annual screening
done with & mammogram. Women
with dense breast may benefit with
an additional breast ultrasound
and breast MR as these tools
increase detection of breast
ancers. And these are dedicated
studies performed by board
certified radiologists,

Mammograms are safe

During the examination,
breasts are exposed 10.a very
low dose of radiation. On an
average, 1otal dose of radiation
given to the breasts is about 0.4
mSy. To put this in perspective,
people usually get 3 mSy
radiation each year from
natural surroundings. And the
benefits of mammogram
outweigh the risk of radiation
exposure. S0, the
mammograms are safe and
women shonld not overplay
their risks

New breakthrough technologles
and the 3D digital breast
tomosynthesis

It:4s a revolutionary form of
breast mammography that uses

 low dose of radiation and

Ier reconstructions 10
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Date: 17.10.2018
Publication: Orient Publication
Headline: Future Generali India Life Insurance _ Breast Cancer Awareness Su

Link: https://www.orientpublication.com/2018/10/futuregeneraliindialife-
insurance.html

ORIENT PUBLICATION

NEWS ONLINE......

Wednesday, October 17, 2018

Future Generali India Life Insurance _ Breast Cancer
Awareness Survey

Despite High Awareness, 75% Indian Women Shy Away from Breast Cancer Screening: Future Generali Life Insurance Company Pyt
Ltd & Momspresso’'s Breast Cancer Survey
Overall awareness about breast cancer lies at 86% while 50% of the women feel that they are at risk of breast cancer

In spite of awareness about the common nature of the disease, 70% women are not aware of treatment options while 65% do not know
the cost of treatment

Around 60% of women are not comfortable discussing breast cancer with friends and family

Mumbai, October 15, 2018: Future Generali India Life Insurance Company Pvt Ltd (FGILI), in association with Momspresso unveiled
the findings of a national survey which aims at understanding the awareness around breast cancer among Indian women. Breast cancer
1s currently one of the most common cancers affecting women in India. In fact, one fourth of all female cancer cases recorded in Ind:ia
are breast cancer. In sight of the Breast Cancer Awareness Month (BCAM), FGILI, one of the fastest growing life insurance companies
& Momspresso, India’s largest user —generated content platform for women, conducted a survey to encourage conversations among
women and increase awareness on the underlying symptoms associated with breast cancer. It is essential that women know the most
common symptoms associated with breast cancer, such as lumps and thickenings, and understand that prompt evaluation and early
detection improves outcome. This survey was conducted with a sample size of 2225 respondents across 10 key metro cities

High Awareness of breast cancer

The incidence of breast cancer in India is not rare. According to the ‘Breast Cancer Awareness Survey . almost 86% Indian women are
well aware of this fact. 60% women claim to know about the incidence of breast cancer in the country. In fact, 1 out of 2 women. felt
that they were at risk for breast cancer. The survey was conducted amongst women across urban Indian cities ike Delhi, Mumbai,
Bangalore, Chennai, Hyderabad, Ahmedabad, Lucknow, Bhopal and Chandigarh.
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Date: 14.10.2018
Publication: Deccan Chronicle
Headline: Sedentary lifestyle leading to rise in breast cancer cases
Link: https://deccanchronicle.com/nation/currenaffairs/141018/sedentary
lifestyleleadingto-rise-in-breastcancercases.html




