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® Jyoti Vaswani e CNBCTV18
e Ruchira Bharadwaja e Times Group (High Tea
® Munish Sharda Live Chat
e ET BFSI CXO Conclave
2019
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SR Publication Headline Date Coverage
NO appeared
National Press Release
1 Jyoti Vaswani is live on CNBC 08*"May TV
CNBCTVIS TV18 2019
2 The Hindu 27""May Print
Premium Track
Business Line remium fracker 2019
3 , 26"May Print
DNA Expert View 2019
4 heck i f igni 23"“M Pri
Business Standard Chec veraC|‘ty before signing 3"“May rint
policy form 2019
5 Read the fine print on your 997Ma Print
Nirmal Gujarat insurance plan to avoid y
2019
setbacks
6 Read the fine print on your 597Ma Print
Gujarat Pranam insurance plan to avoid ¥
2019
setbacks
7 Better Customer Service in Print
Sukhabar Future Generali Indl:a 'Llfe 21"May 2019
Insurance adopted "Digital
First"
8 The Hindu 20""May Print
Premium Track
Business Line remium fracker 2019
9 Read the fine print on your 20"Ma Print
Standard Herald insurance plan to avoid Y
2019
setbacks
10 Vvapar FGILI adopts "Digital First" 18"May Print
yap strategy 2019
11 Read the fine print on your Print
insurance plan to avoid 18"May
Vyapar setbacks says Future Generali
o 2019
India Life Insurance Company
Limited
12 Future Generali India Life 18"Ma Print
Prabhurashtra Insurance is changing the 2019y
customer experience
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13 Future Generali India Life 18"Ma Print
Sambad Prabha Insurance is changing the 2019 Y
customer experience
14 Read the fine print on your 18"Ma Print
Daily News insurance plan to avoid y
2019
setbacks
15 Read the fine print on your 18"Ma Print
Rajasthan Patrika insurance plan to avoid y
2019
setbacks
16 Arthik Lipi The insurance companies 17""May Print
need to focus on customers 2019
17 Dainik Jagran The insurance companies 17""May Print
8 need to focus on customers 2019
18 . The insurance companies 17""May Print
Dainik Statesman
need to focus on customers 2019
19 Naveuiarat Sama Future Generali creates 17*"May Print
gul Y awareness about policies 2019
20 Read the fine print on your 17"Ma Print
Free Press Gujarat insurance plan to avoid Y
2019
setbacks
21 Read the fine print on your 17"Ma Print
Western Times insurance plan to avoid Y
2019
setbacks
22 Read the fine print on your Print
insurance plan to avoid - 17"May
Samachar Jagat setbacks says Future Generali
o 2019
India Life Insurance Company
Limited
23 Read the fine print on your Print
Rajasthan Khoj insurance plan to avoid . 17"May
setbacks says Future Generali
Khabar . 2019
India Life Insurance Company
Limited
24 Read the fine print on your Print
. . insurance plan to avoid . 17"May
Khabaro ki Duniya | setbacks says Future Generali 5019
India Life Insurance Company
Limited
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25 . The digital arm of FGILI is 16"May Print
Jai Hind
witnessing a change 2019
26 How Future Generali India Life 16"Ma Print
Arthik Dhara Insurance is changing the 5019 Y
customer experience
27 Future Generali India Life 16"Ma Print
Samagya Insurance is changing the 2019 Y
customer experience
28 e 15"May Print
DNA FGILI focuses on digitization 2019
WA H n th :
29 The Statesman FGILI adopts "Digital First 15"May Print
strategy 2019
IF o Y . n th .
30 The Echo of India FGILI adopts "Digital First 15"May Print
strategy 2019
31 15*"Ma Print
Navgujarat Samay FGILI focuses on digitization Y !
2019
32 How Future Generali India Life 15%Ma Print
Standard Herald Insurance is changing the 5019 Y
customer experience
33 How Future Generali India Life 14"Ma Print
Free Press Gujarat Insurance is changing 2019 Y
customer experience
34 How Future Generali India Life 14"Ma Print
Western Times Insurance is changing 2019 Y
customer experience
35 How Future Generali India Life 14"Ma Print
Dainik Navjyoti Insurance is changing 5019 Y
customer experience
36 . . FGILI is going through a 14" May Print
Rajasthan Patrika
J change in the digital landscape 2019
37 How Future Generali India Life 14"Ma Print
Khabaro ki Duniya Insurance is changing 2019 Y
customer experience
B R e B
Khabar g 8 2019
customer experience
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39 How Future Generali India Life 14"Ma Print
Samachar Jagat Insurance is changing 2019 Y
customer experience
40 How Future Generali India Life 14"Ma Print
Daily News Insurance is changing 2019 Y
customer experience
41 The Hindu Premium Tracker 13"May Print
Business Line 2019
42 The Hindu Premium Tracker 06""May Print
Business Line 2019
43 Why technology is a strategic 534Ma Online
Money Control priority for insurance ¥
: 2019
companies today
44 Why technology is a strategic 231Ma Online
Stock Market priority for insurance Y
. 2019
companies today
45 Monev Control Digital transformation for 08"May Online
¥ Customer Connect 2019
46 Bull Fax Am i doing enough for my 05""May Online
financial future? 2019
47 In today’s digital era, 03"Ma Online
Money Control leveraging data is key for 5019 y
marketers: Rakesh Wadhwa



https://www.moneycontrol.com/news/technology/why-technology-is-a-strategic-priority-for-insurance-companies-today-4012191.html
https://www.moneycontrol.com/news/technology/why-technology-is-a-strategic-priority-for-insurance-companies-today-4012191.html
https://www.moneycontrol.com/news/technology/why-technology-is-a-strategic-priority-for-insurance-companies-today-4012191.html
https://stocksmarket.in/316503/2019/05/23/why-technology-is-a-strategic-priority-for-insurance-companies-today/
https://stocksmarket.in/316503/2019/05/23/why-technology-is-a-strategic-priority-for-insurance-companies-today/
https://stocksmarket.in/316503/2019/05/23/why-technology-is-a-strategic-priority-for-insurance-companies-today/
https://www.moneycontrol.com/news/technology/digital-transformation-for-customer-connect-3949291.html
https://www.moneycontrol.com/news/technology/digital-transformation-for-customer-connect-3949291.html
https://www.bullfax.com/?q=node-am-i-doing-enough-my-financial-future
https://www.bullfax.com/?q=node-am-i-doing-enough-my-financial-future
https://www.moneycontrol.com/news/technology/in-todays-digital-era-leveraging-data-is-key-for-marketers-rakesh-wadhwa-3924821.html
https://www.moneycontrol.com/news/technology/in-todays-digital-era-leveraging-data-is-key-for-marketers-rakesh-wadhwa-3924821.html
https://www.moneycontrol.com/news/technology/in-todays-digital-era-leveraging-data-is-key-for-marketers-rakesh-wadhwa-3924821.html
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Date 08"May 2019
TV CNBCTV 18
Headline Jyoti Vaswani is live on CNBC TV18 Show: Closing bell
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Date 27""May 2019
Publication The Hindu Business Line
Headline Premium Tracker
B @ THEmM@mHINDU L.
Date 26"May 2019
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Publication

DNA

Headline

Expert View

DNA

DAILY NEWS & ANALYSIS

Expert view

Rakesh Wadhwa,
CMO, Future Gen-
erali India Life In-
surance Company
Limited said,
“Policyholders
must thoroughly
study the terms and conditions

of an insurance plan. They should
also pay attention to any informa-
tion shared by the insurer through
g-mails, SMS, and calls to guard
themselves against any fraud or
malpractice. One should use the
free-look period offered by insur-
ance companies to study the pol-
icy.” He further emphasized “read
the fine print on your insurance
plan to avoid setbacks”.
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Date 23“May 2019
Publication Business Standard
Headline Check veracity before signing policy form

Business Standard
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Date 22"May 2019
Publication Nirmal Gujarat
Headline Read the fine print on your insurance plan to avoid setbacks
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Date 22"May 2019

Publication Gujarat Pranam

Headline Read the fine print on your insurance plan to avoid setbacks
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Date 21°**May 2019
Publication Sukhabar
. Better Customer Service in Future Generali India Life Insurance adopted
Headline W~ e
Digital First
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Date 20""May 2019
Publication The Hindu Business Line
Headline Premium Tracker
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Date 20""May 2019

Publication Standard Herald

Headline Read the fine print on your insurance plan to avoid setbacks
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Date 18""May 2019
Publication Vyapar
Headline FGILI adopts "Digital First" strategy
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Date 18" May 2019
Publication Vyapar
. Read the fine print on your insurance plan to avoid setbacks says Future
Headline S o
Generali India Life Insurance Company Limited
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Date 18"May 2019

Publication Prabhurashtra

Headline Future Generali India Life Insurance is changing the customer experience
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Date 18" May 2019
Publication Sambad Prabha
Headline Future Generali India Life Insurance is changing the customer experience
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Date 18" May 2019
Publication Daily News
Headline Read the fine print on your insurance plan to avoid setbacks
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Date 18" May 2019
Publication Rajasthan Patrika
Headline Read the fine print on your insurance plan to avoid setbacks
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Date 17""May 2019
Publication Arthik Lipi
Headline The insurance companies need to focus on customers
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Date 17""May 2019
Publication Dainik Jagran
Headline The insurance companies need to focus on customers
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Date 17""May 2019
Publication Dainik Statesman
Headline The insurance companies need to focus on customers
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Date 17""May 2019
Publication Navgujarat Samay
Headline Future Generali creates awareness about policies
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Date 17*"May 2019
Publication Free Press Gujarat
Headline Read the fine print on your insurance plan to avoid setbacks

Read the fine print on your
Insurance plan to avoid setbacks

Ahmedabad: Policyholders
must thoroughly study the terms
and conditions of an insurance
plan. They should also pay
attention to any information
shared by the insurer through e-
mails, SMS and calls to guard
themselves against any fraud or
malpractice, Future Generali
India Life Insurance said in a
guidance note.

"It is prudent to go through
the terms and conditions of the
policy to ensure that the key
features and benefits under the
plan are well understood by the
policy holder. Equally so, it is also
pertinent to refer to exclusions,
if any, under the plan to avoid
any claims issues at the time of
ned," says Rakesh Wadhwa,
CMO, Future Generali India Life
Insurance Company Limited.

Insurance is a key risk
management tool. Even as there

are many variants of insurance
products, their selection must be
based on age, income,
dependents, liabilities, life stage
goals and other economic
factors.

According to the company,
almost all policies have
exclusions and therefore it is vital
to find out what is covered and
what is left out.
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Date 17*"May 2019
Publication Western Times
Headline Read the fine print on your insurance plan to avoid setbacks

WESTERN TIMES




PROSE £ FUTURE
=2k GENERALI

INTEGRATED

Digital - PR - Advertising - Advocacy TOTAL INSURANCE SOLUTIONS

Date 17*"May 2019
Publication Samachar Jagat
. Read the fine print on your insurance plan to avoid setbacks says Future
Headline . o
Generali India Life Insurance Company Limited
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Date 17*"May 2019
Publication Rajasthan Khoj Khabar
. Read the fine print on your insurance plan to avoid setbacks says Future
Headline e o
Generali India Life Insurance Company Limited
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Date

17*"May 2019

Publication

Khabaro ki Duniya

Headline

Read the fine print on your insurance plan to avoid setbacks says Future

Generali India Life Insurance Company Limited
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Date 16"May 2019
Publication Jai Hind
Headline The digital arm of FGILI is witnessing a change
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Date 16"May 2019
Publication Arthik Dhara
Headline How Future Generali India Life Insurance is changing the customer experience
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Publication Samagya
Headline Future Generali India Life Insurance is changing the customer experience
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Date 15""May 2019
Publication DNA
Headline FGLI focuses on digitization

PNA

DAILY NEWS & ANALYSIS

FGLI focuses on
digitization

Future Generali India Life Insur-
ance (FGLI) is in the process of a
massive operational, rationaliza-

tion and digitization change. “In-
creased focus on customer service

is fast becoming the new under-
pinning of digital transformation.
Today, insurance companies need
to have an intuitive customer fo-
cus," says Munish Sharda, Man-
aging Director & CEO of Future
Generali India Life Insurance.
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Publication

The Statesman

Headline

FGILI adopts "Digital First" strategy

The Statesman

Digital Arst: Future Gener-
ali India Life Insurance is
undergoing an opera-
tional, rationalisation and
digitisation change. It has
adopted "Digital First"
strategy with a series of
technological tools that
reduce human involve-
ment at every touchpoint
of its customer service
value chain, says a compa-
ny statement. SNS

Date

15*"May 2019
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Publication

The Echo of India

Headline

FGILI adopts "Digital First" strategy

1t Ko or INpia

FGILI adopts "Digital First" strategy

KOLKATA, MAY 14/--/Recognizing
that technology is the key for
insurance companies to serve
customers in faster, simpler and
smarter way, Future Generali India
Life Insurance (FGILI) is in the throes

of a massive operational,
rationalization and digitization
change.

"Increased focus on customer
service is fast becoming the new
underpinning of digital
transformation. Today, insurance
companies need to have an intuitive
customer focus,” says Munish Sharda,
Managing Director & CEO of Future
Generali India Life Insurance.

According to Sharda, it is
important to make the business
responsive to the customers by doing
their work faster, simpler and smarter
Way.

For this purpose, the insurance
company has adopted "Digital First™
strategy by adopting a series of
technological tools that reduce human

invelvement at every touchpoint of its
customer service value chain in order
to enhance competitive capability

FGILI turned to Net Promoter
Score (NP8) system which deeply
analyzes the voice of customers to
identify critical pain points and
address them swiftly through the use
of technology.

Further, the company has plans to
equip itsagents with the tools they need

to perform their new roles. In addition,
it is enabling them with tablet apps/
web apps. Customer data is also used
for segmentation, enabling prospects
to be steered to the channel that best
suits their needs.

FGILI also using WhatsApp
service, the most popular customer
service conversation platform in the
country, as part of its offerings.

Apart from receiving policy
bonds on WhatsApp, the company is
currently offering 13 services on this
platform with 5 more planned in the
pipeline. Customers can avail of all
transactional requirements on this
platform.

Much like its counterparts in the
insurance industry, FGILI has also
adopted an Al-powered chatbot. Called
REVA (Robotics Enabled Virtual
Assistant), the bot that has Machine
Learning (ML) and Natural Langnage
Understanding (NLU) capabilities
designed to reduace manual
intervention for day to day servicing
transactions and maintain a smarter
and faster customer experience.
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Publication

Navgujarat Samay

Headline

FGLI focuses on digitization
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Date 15""May 2019
Publication Standard Herald
Headline How Future Generali India Life Insurance is changing the customer experience
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Date 14""May 2019
Publication Free Press Gujarat
Headline How Future Generali India Life Insurance is changing customer experience

How Future Generali India Life Insurance
is changing customer experience

Ahmedabad: Recognizing
that technology is the key for
insurance companies to serve
customers in faster, simpler and
smarter way, Future Generali
India Life Insurance (FGLI) is in
the throes of a massive
operational, rationalization and

digitization change.
"Increased focus on
customer service is fast

becoming the new underpinning
of digital transformation. Today,
insurance companies need to
have an intuitive customer
focus," says Munish Sharda,
Managing Director & CEO of

Future Generali India Life
Insurance.

According to Sharda, it is
important to make the business
responsive to the customers by
doing their work faster, simpler
and smarter way.

For this purﬁnse, the
insurance company has adopted
"Digital First" strategy by
adopting a series of
technological tools that reduce
human involvement at every
touchpoint of its customer
service value chain in order to
enhance competitive

capability.
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Date 14""May 2019
Publication Western Times
Headline How Future Generali India Life Insurance is changing customer experience

WESTERN TIMES

How Future Generali India Life Insurance
is changing the customer experience

Gujarat,

Recognizing that tech-
nology is the key for insur-
ance companies to serve
customers in a faster, sim-
pler and smarter way, Future
GeneraliIndia Life Insurance
{FGLI) I5 in the throes of a
massive operational, ratio-
nalization and digitization
change.

“Increased focus on cus-
tomer service Is fast becom-
ing the new underpinning
of digital transformation.
Today.insurance companies
need to have an intuitive
customer focus,” says
Munish Sharda, Managing
Director & CEO of Future
Generali India Life Insur-
ance.

According toSharda, itis
important tomake the busi-
ness responsive to the cus-
tomers by doing their work
faster, simpler and smarter
way.

For this purpose, the in-
surance company has
adopted "Digital First" strat-
eg&by adopting a series of
technological tools that re-
duce human involvement at
every touchpoint of its cus-
tomer service value chainin
order to enhance competi-
tive capability.

FGLI turned to Net Pro-
moter Score [NPSR system
which deeply analyzes the
vioice of customers to iden-

tify critical pain points and
a?d ress Eﬁempﬂ swiftl
through the use of technol-
ogy.

Further, the company
has plans to equip its agents
with the tools they nead to
perform their new roles. In
addition, itis enabling them
with tablet apps/web apps.
Customer data is also used
for segmentation, enabling
prospects to be steered to
the channel that best suits
their needs.

FGLI also  wsing
WhatsApp service, the most
popular customer service
conversation platform in the
country, as part of its offer-
ings.

Apart from receiving
policy bonds on WhatsApp.
the company is currently of-
fering 13 services on this
platform with 5 more
planned in the pipeline. Cus-
tomers can avail of all trans-
actional requirements on
this platform.
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Publication Dainik Navjyoti
Headline How Future Generali India Life Insurance is changing customer experience
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Date 14*"May 2019
Publication Rajasthan Patrika
Headline FGILI is going through a change in the digital landscape
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Date 14" May 2019
Publication Khabaro ki Duniya
Headline How Future Generali India Life Insurance is changing customer experience
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Date 14*"May 2019
Publication Rajasthan khoj Khabar
Headline Future Generali India Life Insurance is changing the customer experience
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Date 14" May 2019

Publication Samachar Jagat

Headline How Future Generali India Life Insurance is changing customer experience
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Date 14thMay 2019
Publication Daily News
Headline How Future Generali India Life Insurance is changing customer experience
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Date 13"May 2019
Publication The Hindu Business Line
Headline Premium Tracker
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Date 06""May 2019
Publication The Hindu Business Line
Headline Premium Tracker

Bus

@ THEmMamHINDU

messhine




Y= FUTURE
@‘15* GENERALI

TOTAL INSURANCE SOLUTIONS

ONLINE COVERAGE



PROSE = FUTURE
2k GENERALI

INTEGRATED

Digital - PR - Advertising - Advocacy TOTAL INSURANCE SOLUTIONS

Date 23"“May 2019
Publication Money Control
Headline Why technology is a strategic priority for insurance companies today

https://www.moneycontrol.com/news/technology/why-technology-is-a-strate
Link gic-priority-for-insurance-companies-today-4012191.html

moneycontrol

Why technology is a strategic priority for insurance companies today

Rakesh Wadhwa, CMO, EVP - Strategy & Retail Assurance at Future Generali India Life
Insurance takes us through the company’s vision in tech adoption to achieve business goals.

“Technology used to be a mﬁh:{?&:htrol TOTAL INSURANCE SOLUTIONS TOTAL INSURANCE SOL
competitive advantage at one &3

ST 3 3 == TTTTTT
point in time but now it is a ] a = _[‘[_1__I [_[_1.
strategic priority and new ) =2k GENE

TOTAL INSURANCE SOL
imperative for businesses across,”

says Rakesh Wadhwa, CMO, EVP -
- Strategy & Retail Assurance,

FUTUE
GENER

Future Generali India Life TOTAL INSURANCE SOLU

Insurance.

He helieves that the new
developments in the areas of Al,
ML and neurosciences will

change the insurance landscape as new use cases emerge.

Future Generali India Life Insurance, which is a joint venture of three leading groups--Future Group,
Generali Group and Industrial Investment Trust Limited—today has its operations spread across 104

branches.

Technology has been a strategic area of investment for the insurer right from the beginning and this has

helped the company in being adaptive to the dynamic changes in the market, says Wadhwa.
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Publication Stock Market
Headline Why technology is a strategic priority for insurance companies today

https://stocksmarket.in/316503/2019/05/23/why-technology-is-a-strategic-pr
iority-for-insurance-companies-today/

Link

STOCKS MARKET.IN

Why technology is a strategic priority for insurance
companies today

“Technology used to be a competitive advantage at one point in time but now it is a strategic priority and new
imperative for businesses across,” says Rakesh Wadhwa, CMO, EVP — Strategy & Retail Assurance, Future
Generali India Life Insurance.

He believes that the new developments in the areas of Al, ML and neurosciences will change the insurance landscape
a5 New USe Cases emerge.

Future Generali India Life Insurance, which is a joint venture of three leading groups—Future Group, Generali Group
and Industrial Investment Trust Limited—today has its operations spread across 104 branches.

Techneology has been a strategic area of investment for the insurer right from the beginning and this has helped the
company in being adaptive to the dynamic changes in the market, says Wadhwa.

He emphasizes that technology can only be an enabler and it cannot be an end in itself. "Understanding what the
consumers really wants and identifying the business priorities is really the key before using tools and technologies,” he
adds.
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Digital transformation for Customer Connect
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Future Generali’s digital transformation journey saw it turning adversity into opportunity,

keeping customer experience at the core.

Dealing with multiple legacy
systems is a key challenge any
organisation will face while
embarking on digital
transformation. Digital
transformation requires building
a credible APT ecosystem which
in turn warrants modernization
of the existing core system and
business applications — all of this

prove to be daunting for any CTO.

Byju Joseph, Chief Technology Officer, Future Generali India Life Insurance, says, “No doubt we had to

surmount this challenge and since our systems were operating in silos, we had issues of distributed data

structures, inferior customer services experience and operational inefficiencies plaguing our business.

However, instead of focusing on the problems, we saw this a great opportunity to turn adversity into

opportunity by re-imagining our systems architecture using customer experience as our transformation

driver.”

Joseph shares his first-hand experience of transforming the company’s processes, technologies and

customer experience:

“Soon as we changed our perspective to focus on consumer experience using NPS (Net Promoter Score) and

voice of customers, we laid a road map of initiatives that would not only kill pain points but also ensure that

we generate more and more promoters for our business.
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Future Generali India Life ties up with BigDecisions.com to educate consumers

MUMBAI: Future Generali India Life Insurance has partnered with BigDecisions, an online personal finance platform that aims to help consumers make better financial decisions
through data and interactive tools. This platform will offer consumers a wide range of engaging content and personally actionable intelligence on the subject of life insurance and
finandial planning, a press release said. Using articles, videos and calculators powerad by algorithms and data, this initiative will help empower Indian consumers,



Y= FUTURE
PROSE S >0 GENFRALL

INTEGRATED
Digital - PR - Advertising - Advocacy TOTAL INSURANCE SOLUTIONS

Date 03"“May 2019
Publication Money Control
Headline In today’s digital era, leveraging data is key for marketers: Rakesh Wadhwa

https://www.moneycontrol.com/news/technology/in-todays-digital-era-lever
Link aging-data-is-key-for-marketers-rakesh-wadhwa-3924821.html

moneycontrol

In today’s digital era, leveraging data is key for marketers: Rakesh
Wadhwa

Rakesh Wadhwa, CMO, EVP - Strategy & Retail Assurance at Future Generali India Life
Insurance, talks about how data analytics helps the company to strengthen risk
management, improve customer retention and do much more.

With rapid changes across the
entire business of insurance,
marketers need to utilize data
better than ever before. Rakesh
Wadhwa, CMO, EVP - Strategy &
Retail Assurance at Future
Generali India Life Insurance,
shares his thoughts on the best

way to do it.

Q: “Redefining marketing in the

digital era”. What is your take

on this buzz phrase?

A: The Marketing practice is undergoing a rapid change owing to transformational changes that digital and
data technologies are bringing about across businesses. As Marketers, we need to recognize and embrace
this paradigm. Customers today follow a non-linear journey often discovering, researching and seeking
reviews online before making a purchase decision. Therefore, a brand always needs to be visible, available
and accessible to their customers. This needs to be across all platforms that customers may choose to engage
with them on. If we miss the moments of truth with our customers, we are not going to be rewarded by
them. This requires marketing professionals to work with the broader organization especially the
technology teams in order to simplify customer journey and constantly re-define customer experience.
Therefore, I recommend CMOs to upskill themselves and further to hire the required skillset in their

department.



