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Date: 10.10.2018
Publication: Deccan Chronicle
Headline: Sedentary lifestyle leading to rise in breast cancer cases

¥ Regular screening can help early diagnosis, but 75 per cent shy away
Sedentary lifestyle leading to rise in breast cancer cases

ABILASH
MARISWAMY | DC
BENGALURU, OCT. 13

More young women these
days are falling prey to
breast cancer, thanks to
sedentary lifestyle, and
experts have called for
greater awareness of the
disease.

October is celebrated
annually as the Cancer
Awareness  Month, to
spread awareness and
remove the misconceptions
that people have about the
disease.

Doctors say that about
90% of the patients survive
for many years after diag-
nosis, if the breast cancer is
detected in the early stages

which are (Stage 1 and 2).
Early detection can also
lead to effective treatment
and a positive prognosis.

According to the breast
cancer awareness survey,
about 70% of the respon-
dents were unaware of the
different treatments of can-
cer, while 75% women shy
away from breast cancer
screening.

The survey was conducted
by Future Generali India
life insurance company in
association with
Momspresso with a sample
size of 2,225 respondents
across 10 key metro cities,

Dr Sandeep Nayak, Senior
Consultant Surgical
Oncologist-Laparoscopy &
Robotic Onco Surgery at

Fortis Hospital,
Bannerghatta Road said,
“There was a time when
cervical cancer was the
most common  cancer
among Indian women,
Today the most common
cancer is breast cancer,
closely followed by cervical
cancer. We are seeing too
many young patients with
breast cancer. Earlier the
peak age was around 34, but
now we see many in the late
20s and early 30s.”

He also said that there are
a number of different sur-
geries on breast cancer,
with the latest being a
robotic surgery, which is
effective  especially for
reconstruction.

“At a younger age saving

the  breast  becomes
extremely important, It is
also an option for many
women with early-stage
breast cancers. This proce-
dure involves taking away
only a part of the breast tis-
sue instead of removing the
entire breast. It is well
known that the long-term
result of breast conserva-
tion is similar to mastecto-
my (removal of breast),”
said Dr Nayak.

India is becoming home to
the largest population of
young women with breast
cancers due to the westerni-
sation of our living habits,
pointed out Prof. Dr
Somashekhar S.B,
Chairman & HOD Surgical
Oncology at  Manipal

Hospitals. “This is an era of
minimum effective treat-
ment with organ preserva-
tion surgery protocol with
sentinel node study for best
cosmetics and quality of
life,” he said.

Experts say that an
increase in awareness that
can lead to early detection
and increase in survival
rate is an acute necessity.
The key to cancer preven-
tion is a healthy lifestyle
which includes diet, exer-
cise, avoiding tobacco, etc.

“A vearly health check up
would help in identifying
cancers in time. Also, an
awareness of self to identi-
fy anything new and unusu-
al development in the body
is important”, they added.
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Date: 10.10.2018
Publication: Andhra Jyoti
Headline: Women Shy Away from Breast Cancer Screening
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Date: 18.10.2018
Publication: Jagruk Times
Headline: Women Shy Away from Breast Cancer Screening
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Date: 19.10.2018
Publication: Punyanagari
Headline: 75% Indian Women Shy Away from Breast Cancer Screening
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Date: 18.10.2018
Publication: Lokmat
Headline:

75% Indian Women Shy Away from Breast Cancer Screening
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Date: October,2018
Publication: India Today Woman
Headline: Be Your Breast Friend

Be your

- BREAST REND

Early detection and treatment is key for preventing breast cancer

images of each breast in two
 differentangles. According to

i « National Comprehensive Cancer

1 Network and Society of Breast

! Tmaging, all women 40 years and
above, should get annual screening
done with & mammogram. Women
with dense breast may benefit with
an additional breast ultrasound
and breast MR as these tools
increase detection of breast
ancers. And these are dedicated
studies performed by board
certified radiologists,

Mammograms are safe

During the examination,
breasts are exposed 10.a very
low dose of radiation. On an
average, 1otal dose of radiation
given to the breasts is about 0.4
mSy. To put this in perspective,
people usually get 3 mSy
radiation each year from
natural surroundings. And the
benefits of mammogram
outweigh the risk of radiation
exposure. S0, the
mammograms are safe and
women shonld not overplay
their risks

New breakthrough technologles
and the 3D digital breast
tomosynthesis

It:4s a revolutionary form of
breast mammography that uses

 low dose of radiation and

Ier reconstructions 10
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Date: 17.10.2018
Publication: Orient Publication
Headline: Future Generali India Life Insurance _ Breast Cancer Awareness Survey

Link: https://www.orientpublication.com/2018/10/future-generali-india-life-
insurance.html

ORIENT PUBLICATION

NEWS ONLINE......

Wednesday, October 17, 2018

Future Generali India Life Insurance _ Breast Cancer
Awareness Survey

Despite High Awareness, 75% Indian Women Shy Away from Breast Cancer Screening: Future Generali Life Insurance Company Pyt
Ltd & Momspresso's Breast Cancer Survey
Overall awareness about breast cancer lies at 86% while 50% of the women feel that they are at risk of breast cancer

In spite of awareness about the common nature of the disease, 70% women are not aware of treatment options while 65% do not know
the cost of treatment

Around 60% of women are not comfortable discussing breast cancer with friends and family

Mumbai, October 15, 2018: Future Generali India Life Insurance Company Pvt Ltd (FGILI), in association with Momspresso unveiled
the findings of a national survey which aims at understanding the awareness around breast cancer among Indian women. Breast cancer
is currently one of the most common cancers affecting women in India. In fact, one fourth of all female cancer cases recorded in India
are breast cancer. In sight of the Breast Cancer Awareness Month (BCAM), FGILI, one of the fastest growing life insurance companies
& Momspresso, India’s largest user —generated content platform for women, conducted a survey to encourage conversations among
women and increase awareness on the underlying symptoms associated with breast cancer. It is essential that women know the most
common symptoms associated with breast cancer, such as lumps and thickenings, and understand that prompt evaluation and early
detection improves outcome. This survey was conducted with a sample size of 2225 respondents across 10 key metro cities

High Awareness of breast cancer

The incidence of breast cancer in India is not rare. According to the ‘Breast Cancer Awareness Survey . almost 86% Indian women are
well aware of this fact. 60% women claim to know about the incidence of breast cancer in the country. In fact, 1 out of 2 women. felt
that they were at risk for breast cancer. The survey was conducted amongst women across urban Indian cities ike Delhi, Mumbai,
Bangalore, Chennai, Hyderabad, Ahmedabad, Lucknow, Bhopal and Chandigarh.
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Date: 14.10.2018
Publication: Deccan Chronicle
Headline: Sedentary lifestyle leading to rise in breast cancer cases
Link: https://deccanchronicle.com/nation/current-affairs/141018/sedentary-
lifestyle-leading-to-rise-in-breast-cancer-cases.html

= = DECCAN
= e-Paper | Sunday Chronicle f w5 8’ (:l‘l l'(((’)\l] iclc = Auto |

Sedentary lifestyle leading to rise in breast
cancer cases

DECCAN CHRONICLE. | ABILASH MARISWAMY
Published Oct 14, 2018, 3:59 am IST Updated Oct 14, 2018, 3:59 am IST

QD OO0 O

Regular screening can help early diagnosis, but 75 per cent shy away.

N

B October is celebrated annually as the Cancer Awareness Month, to spread awareness and remove
the misconceptions that people have about the disease.

BENGALURU: More young women these days are falling prey to breast cancer,
thanks to sedentary lifestyle, and experts have called for greater awareness of
the disease.
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Date: 12.10.2018

Publication: United News of India

Headline: Survey reveals lack of awareness a major concern in combating breast
cancer

Link: http://www.uniindia.com/survey-reveals-lack-of-awareness-a-major-concern-in-
combating-breast-cancer/states/news/1376721.html

United News of India

India's PAUlt Limgual News Aagemaays,

Thursday, Oct 18 2018 | Time 15:59 Hrs{(IST)

BREAKIMNG MEWWS - Gowt says working on digital process to issue newvw SIM o

Sports - Business S EComonmy” Science & Technologw Features

Science Technology

Posted at: Oct 12 2018 2:12PM

= Share

Suarvewy reveals Iack of awaremess a mmajor colncerin it
combating breast cancer

NMumbai, Oct 12 (UTINI) One fourth of all
female cancer cases recorded in India are in

the category of breast cancer.

The survey conducted by Future Generali
India Life Insurance Company Pt Ltd
(FGILI}) in association with Momspresso
unveiled the findings of 2 national surves
which aims at understanding the awvwareness
arocound breast cancer among Indian women.

Commenting on the surves, Future Generali India, Chief Marketing Officer Rakesh Wadh-wwa
said, "October internationally is dedicated towards raising awareness towards breast cancer and
hence we commissioned this survey to bring forth the current avwareness levels amongst Indian

wwomen around breast cancer and its repercussions."

A important factor that contributes to the lack of awareness about breast cancer and its
treatments is that 60 percent of women are not comfortable speaking about the illness with their

friends and famils-. It therefore becomes an imperative to inerease and encourage open

conwersations about the discase.

Influence. Impact.
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Date: 11.10.2018
Publication: Indian News & Times
Headline: Future Generali encourages conversation among women and increase
awareness on the underlying symptoms associated with breast cancer
Link: http://www.indiannewsandtimes.com/2018/10/10/70294future-generali-
encourages-conversation-among-women-and-increase-awareness-on-the-
underlying-symptoms-associated-with-breast-cancer/

INDIAN NEWS & TIMES

Thursday, October 18, 2018
Home Banking Business Education Entertainment Finance Lifestyle Industry New Products Tourism

Books Art/Culture Health / Pharma News & Views Aviation Real Estate Sports Computers & Technology

[ | Search |

Future Generali’ encourages conversation among women and
increase awareness on the underlying symptoms associated with RECENT STORIES
breast cancer

Aaswad Upahar and Mithaigruh : With the
regular recipes come something special
which adepts itself to the seasonal
produce and are popular

NR INDRAN / INT / Health / Pharma
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Future Generali India Life Insurance CompanyPvt Ltd (FGILI), in association with Momspresso unveiled the
findings of a national survey which aims at understanding the awareness around breast cancer among

Indian women. Breast cancer is currently one of the most common cancers affecting women in India. In
fact, one fourth of all female cancer cases recorded in India are breast cancer.

In sight of the Breast Cancer Awareness Month (BCAM), FGILI, one of the fastest growing life insurance
companies & Momspresso, India’s largest user —generated content platform for women, conducted a
survey to encourage conversations among women and increase awareness on the underlying symptoms
associated with breast cancer. It is essential that women know the most common symptoms associated
with breast cancer, such as lumps and thickenings, and understand that prompt evaluation and early
detection improves outcome. This survey was conducted with a sample size of 2225 respondents across

Motoroyale caters to all bike
- enthusiasts offering a price range
LU Kevimeto; dties: starting from INR 3L to INR 60L
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Date: 10.10.2018
Publication: PharmaBiz
Headline: Despite high awareness, 75% Indian women shy away from breast cancer
screening: Survey
Link: http://www.pharmabiz.com/NewsDetails.aspx?aid=111651&sid=2
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Despite high awareness, 75% Indian women shy away from breast cancer
screening: Survey

Our Bureau, Mumbai
Wednesday, Ocfober 10, 2018, 13:30 Hrs [157]

To mark the Breast Cancer Awareness Month (BCAM, Future Generali India Life Insurance Company Pvt Lid (FGILI), in association with Momspresso

- India's largest user — generated content platform for women unveiled the findings of a national survey which aims at understanding the awareness
around breast cancer among Indian women.

The survey was conducted amongst women across urban Indian cities like Delhi, Mumbai, Bengaluru, Chennai, Hyderabad, Ahmedabad, Lucknow,
Bhopal and Chandigarh. This survey was conducted with a sample size of 2,225 respondents across 10 key metro cities.

The incidence of breast cancer in India is not rare. According to the ‘Breast Cancer Awareness Survey’, almost 86 per cent Indian women are well
aware of this fact. 80 per cent women claim to know about the incidence of breast cancer in the country. In fact, 1 out of 2 women, felt that they were
at risk for breast cancer.

As per the findings of the Breast Cancer Awareness survey, a major chunk of the respondents felt that they did not require screening while a
significant number revealed that they were not aware about the existence of screening tests for breast cancer. Additionally, respondants also revealed
that they were too lazy or felt that they were too young to undergo screening for the disease.

Mare than half of the respondents were not aware of the age at which regular screening or examination for the disease should begin. The survey
reveals that 2 out of 3 women were unaware of the simple self-examination that can help them detect the disease at an early stage. While &5 per cent
of the respondents had not heard about mammography as a screening test for breast cancer, a whopping 80 per cent did not have the slightest idea
about clinical breast examination.

Uncovering an important factor that contributes the lack of awareness around breast cancer and its freatments, the survey found that around &0 per
cent of women are not comfortable speaking about the disease with their friends and family.

The survey found that around 70 per cent of the respondents were unaware of the different treatments for cancer. Chemotherapy, in fact, was the only
type of treatment that most respondents could recall.

The study also found almest 12 per cent of the respondents themselves were suffering or had suffered from breast cancer. Of these breast cancer
fighters, a major chunk cited pain and discomfort in the breasts, change in shape and size of breasts and lumps as the top 3 most commonly
experienced sympioms of the disease.

Future Generali India Life Insurance and Mompresso further aimed to find out how much Indian women know about the financial aspects pertaining to
breast cancer treatments. While treatment costs can range between ¥2.5 lakhs to 20 lakhs, around 50 per cent of the respondents perceived the cost
to be less than 2 lakhs. Since the awareness about freatments costs was so low, it comes as no surprise that around 72 per cent respondents had no
information about breast cancer specific insurance plans.
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Future Generali India Life Insurance -
Breast Cancer Awareness Survey

10, 2018

October

by Shrutee K/DNS

Despite High Awareness, 75% Indian Women Shy Away from Breast Cancer Screening: Future Generali
Life Insurance Company Pyt Ltd & Momspresso’s Breast Cancer Survey

Overall awareness about breast cancer lies at 86% while 50% of the women feel that they are af risk of breast
cancer

In spite of awareness abowut the common nature of the disease, 70% women are not aware of freafment
options while 65% do not know the cost of treatment

Around 60% of women are not comfortable discussing breast cancer with friends and family

Mumbai, October 9, 2018: Future Generali India Life Insurance Company Pvt Ltd (FGILI), in association with
Momspresso unveiled the findings of a national survey which amms at understanding the awareness around
breast cancer among Indian women Breast cancer is cumently one of the most common cancers affecting
women in India. In fact one fourth of all female cancer cases recorded in India are breast cancer. In sight of the
Breast Cancer Awareness Month (BCAM), FGILL one of the fastest growing life insurance companies &
Momspresso, India’s largest user —generated content platform for women, conducted a survey to encourage
conversations among women and increase awareness on the underlying symptoms associated with breast cancer.
It is essential that women know the most common symptoms associated with breast cancer, such as lumps and
thickenings. and understand that prompt evaluation and early detection improves outcome. This survey was
conducted with a sample size of 2225 respondents across 10 key metro cities.

High Awareness of breast cancer
The mncidence of breast cancer in India is not rare. According to the ‘Breast Cancer Awareness Survey ', almost
86% Indian women are well aware of this fact. 60% women claim to know about the incidence of breast cancer
in the country. In fact, 1 out of 2 women, felt that they were at risk for breast cancer. The survey was conducted
amongst women across urban Indian cities like Delhi. Mumbai, Bangalore, Chennai, Hyderabad, Ahmedabad,
Lucknow, Bhopal and Chandigarh.

Lack of importance given to breast screening

Ag per the findings of the Breast Cancer Awareness survey, a major chunk of the respondents felt that they did
not require screening while a significant number revealed that they were not aware about the existence of
screenng tests for breast cancer. Additionally, respondents also revealed that they were too lazy or felt that they
were too young to undergo screening for the disease.

MSL

Influence. Impact.
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752 Indian Women shy away from Breast Cancer Screening
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Owerall awareness about breast cancer lies at 86% while S50% of the women feel that they are at risk of
breast cancer.

ng@*
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Future Generali India Life Insurance Company Pvt Ltd (FGILI), In association with Momspresso unwveiled the
findings of a mational survey which aims at understanding the awareness around breast cancer among
Indian women. Breast cancer is currently one of the most common cancers affecting women in India. In fact,
omne Tourth of all fermale cancer cases recorded in India are breast cancer. In sight of the Breast Cancer
Aovarenaess Month (BCAR), FGILL, omne of the fastest growing life insurance companies & Momspresso, Indias
largest user —generated content platform for women, conducted a sSurvey to encourage conversations
among women and increasse awarenass on the underlying symprtoms associaved with breast cancer. It is
essential that women know the most common Symptoms associated with breast cancer, such as lumps and
thickenings, and understand that prompt evaluation and early detection improwves outcome. This survey was
conducted with a sample size of 2225 respondents across 10 key metro cities.
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75% Indian women shy away from
breast cancer screening: Survey
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Future Generali India Life Insurance Company Pvt Ltd (FGILI), in association with Momspresso unveiled the findings of a national survey which aims
at understanding the awareness around breast cancer among Indian women. Breast cancer is currently one of the most common cancers affecting

women in India.

In fact, one fourth of all female cancer cases recorded in India arebreast cancer. In sight of
the Breast Cancer Awareness Month (BCAM), FGILI, one of the fastest growing life insurance
companies & Momspresso, India's largest user -generated content platform for women, conducted a
survey to encourage conversations among women and increase awareness on the underlying |y
symptoms associated with breast cancer.

It is essential that women know the most common symptoms associated with breast cancer. such as
lumps and thickenings, and understand that prompt evaluation and early detection improves
outcome. This survey was conducted with a sample size of 2225 respondents across 10 key metro

cities.
High Awareness of breast cancer

The incidence of breast cancer in India is not rare. According to the ‘Breast Cancer Awareness Survey’, almost 86% Indian women are well aware of
this fact. 60% women claim to know about the incidence of breast cancer in the country. In fact, 1 out of 2 women, felt that they were at risk
for breast cancer. The survey was conducted amongst women across urban Indian cities like Delhi, Mumbai, Bangalore, Chennai, Hyderabad,
Ahmedabad, Lucknow, Bhopal and Chandigarh.
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Headline: 60% of women are aware about breast cancer yet don’t do screening
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Date: 18.10.2018
Publication: Yalgar Times
Headline: 75% of women are aware about breast cancer yet hesitate to do screening
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Headline: 85% Women don’t do breast cancer screening
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Headline: Despite High Awareness , 75% Indian Women Shy Away From Breast
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Headline:

70% Hyderabad women uneasy with cancer screening

CAUSE OF GREAT SUFFERING

v

“70% Hyd women uneasy
with cancer screening’
[ VITAL STATISTICS .~ ]

ARCHANA RASMAN
m HYDERABAD

Taking a step ahead in spread-
. ing awareness about breast
cancer, a national survey con-
ducted by Future Generali Life
Insurance Company and
Momspresso reveals 70% of
Hyderabad women shy away
from breast cancer screening.
The study included awareness
on early detections, types of
breast cancer, treatment meth-
ods and financial assistance.
The national survey con-
ducted aims at every woman
acknowledging the threat of

breast cancer. Although 85% of

women are aware of breast
cancer, 62 percent of women
get to know about the risk only
after scréening of cancer.

Breast cancer accounts for
one-fourth of all cancers iden-
tified among females. Knowin,
symptoms associated wit
breast cancer, such as lumps
and thickening enable prompt
evaluation and early detec-
tion, thereby improving out-
comes.

As many as 79% of respon- "’

dents know that they need to
go for regular check-ups to
detect breast cancer; however,
only 30% women have actual-
ly gone through these screen-
ing tests in the city.

The survey further reveals
that 2 out of 3 women are
unaware of simple self-exam-
ination, which can detect can-
cer at the earliest. 62% of

women feel
they are at
risk of breast

Ei:ZQb
: cancer
women ignore
-7[]90

screening
tests

do not have

the slightest
idea about
clinical breast
examination

65-

women do not have
access to breast
cancer treatment

92:

women are not
comfortable talking
about breast cancer
with famil

women surveyed did not know
about mammography as a

screening test for breast cancer.
77 percent had no idea about
clinical breast cancer.

Not every woman in
Hyderabad is comfortable con-

versing about breast cancer

even with her family and
friends. 70% of the women are

unaware about cancer insur-
ance plans. t

Rakesh Wadhwa, Chief
Marketing Officer of Future
Generali said, "October is
internationally dedicated
towards raising awareness
about breast cancer. As an
insurer, we believe we have an
important role to play in cre-

ating awareness on breast can-
cer and its financial implica-
tions. This will help women in
being better prepared finan-
cially in case of an uncertain-
ty. .

An important factor that
contributes to the lack of
awareness around breast can-
cer and its treatment is that
?2% at:;f women ar; not ufom-
ort: e:ﬁeaktn about the ill-
ness wi their8 friends and
family. We believe we have an
important role to play in shar-
ing information that not only
enables these conversations,
but also provides financial
solution to cover against any
eventuality.”

Sﬁeakxné on their findings,
Vishal upta, CEO of
Momspresso said, "Our objec-
tive in conducting the first-of-
its kind survey was to emrow-
er women with knowledge
and fostering a conversation
among women on breast can-
cer awareness and symptoms.
Through the study we found
out that women across the
country have limited knowl-
edge about what the disease
entails in terms of screening
and treatment. Raising aware-
ness among Indian moms will

itely be our cll'\ext natul}l
progression in order to signif-
icantly lower the numbgr of
¥ t this disease claims per
year.

The findings of the survey
open op%ortunities for women
to beat this rampant disease.
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Publication:

The Hans India

Headline:

The unpleasant truth

A national survey

says that despite
high awareness,

70% women

Hyderabad shy

away from

breast cancer

screening ‘
T he unpleasant trutiv

n sight of Breast Cancer

(BCAM). Future Generali
India Life Insurance and
Momspresso conducted a sur-
vey to encourage conversa-
tions among women and in-
crease awareness on the
underlying symptoms associ-
atedwithbreastcancer. Itises-
sential that women know the
most common symptoms asso-

in

“know that they need to get reg-
ular check-ups for breast can-
cer. Whereas, only 309% women
have gone through screening
for the ailment
@ Almost 70% of the respon-
dents did not undergo screen-
ing for breast cancer due toig-
norance or inertia

On breast cancer

ciated with breast »such
as lumps and thickenings, and
understand that prompt eval-
uation and early detection im-
proves outcome.

The incidence of breast can -
cerin India is notrare. Accord-
ing to the ‘Breast Cancer
Awareness Survey’, almost
85% Indian women are well
aware of this fact. 63% women
claim to know about the inci-
dence of breast cancer in the
country. In fact, two out of
three women, felt that they
were at risk for breast cancer.
The survey was conducted
with a sample size of 217 re-
spondents across Hyderabad.
Nationally amongst 2225
women that were surveyed
across urban Indian cities like
Delhi, Mumbai, Bangalore,
Kolkata, Chennai, Hyderabad.
Ahmedabad, Lucknow, Bhopal
and Chandlgarh.

importance given to
scxee

As per the findings of the
Breast Cancer Awareness sur-
vey. a major chunk of the re-
spondents felt that they did not
require screening while a sig-
nificant number revealed that
they were not aware about the
existence ofscreening tests for
breast cancer. Additionally, re-
spondents also revealed that
they were too lazy or felt that
they were too young to un-
dergo screening for the dis-
ease.

o 79% of the respondents

HANSZINDIA

More than half of the
respondents were not aware of
the age at which regular
screening or examination for
the disease should begin. The
survey reveals that 2 out of 3
women were unaware of the

self- tion that

can help them detect the

disease at an early stage.

‘While 62% of the respondents

had not heard about
hy as a scr i

HYDERABAD WEDNESDAY 17 OCTOBER 2018

speaking about the disease
with their friends and family.

Poor understanding

The found thataround
65% of the respondents were
unaware of the different treat-
ments for cancer. Chemother-
apy. in fact, was the only type of
treatment that most respon-
dents couldrecall.

The study also found almost
9% of the respondents them-
selves were suffering or had
suffered from breast cancer. Of
these breast cancer fighters, a
major chunk cited a new lump
in the breast / armpit, pain and
discomfortin thebreastnotre-
lated to period and swelling
under the armpit / near the
collar bone.

Need of financial

m
test for breast cancer. a
whopping 77% did not have
the slightest idea about clinical
breast examination.

Being uncomfortable
b ki

Uncovering an important
factor that contributes the lack
of awareness around breast

and its treatm the
survey found that around 52%
of women are not comfortable

o

Women taking part in Pinkathon 2016, a breast cancer awareness run (file photo)

Wed, 17 October 2018

epaper. thehansindia.com/c/33193533

; ﬁ"ﬁx BN

prepal
While treatment costs can
range between INR 2.5 lakhs
to 20 lakhs, around 53% of
the respondents perceived
the cost to be less than INR 2
lakhs. Since the awareness
about treatments costs was
so low, it comes as no sur-
prise that around 70% re-
spondents had no informa-
tion about breast cancer
specific insurance plans

e
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Date: 17.10.2018
Publication: The Hans India
Headline: The unpleasant truth
Link: http://www.thehansindia.com/posts/index/Womenia/2018-10-17/The-
unpleasant-truth/426394
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The unpleasant truth

In sight of Breast Cancer Awareness Month (BCAM), Future Generali India Life Insurance
and Momspresso conducted a survey to encourage conversations among women and
increase awareness on the underlying symptoms associated with breast cancer. It is
essential that women know the most common symptoms associated with breast cancer,
such as lumps and thickenings, and understand that prompt evaluation and early detection
improves outcome.
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Date:

23.10.2018

Publication:

Aaj Samaaj

Headline:

Despite High Awareness, 75% Indian Women Shy Away from Breast Cancer

Screening
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Date: 23.10.2018
Publication: Dainik Bhaskar
Headline: Despite High Awareness, 75% Indian Women Shy Away from Breast Cancer
Screening
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Date: 23.10.2018
Publication: Punjab Kesari
Headline: Despite High Awareness, 75% Indian Women Shy Away from Breast Cancer
Screening
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Date: 23.10.2018
Publication: Yugmarg
Headline: Despite High Awareness, 75% Indian Women Shy Away from Breast Cancer
Screening

45% Chewomenshy awayfrom

 Dreastcance screning

uture Generali ndia Life Insurance Company

Pyt Ltd (FGILI), India’s fastest growing life

insurance company in association with
Momspresso unveiled the findings of a national
survey which aims at understanding the awareness
around breast cancer among Indian women. Breast
cancer is currently one of the most common cancers
affecting women in India. n fact, one fourth of all
female cancer cases recorded in India are breast
cancer. In sight of the Breast Cancer Awareness
Month (BCAM), Future Generali India Life
Insurance & Momspresso condiicted a survey to- -
encourage conversations among women and increase
awareness on the underlying symptoms associated
with breast cancer. 1t s essential that women know
the most common symptoms asSociated with breast
cancer, such as fumps and thickenings, and
understand that prompt evaluation and early
etection improves outcome. The survey was
concuted with a sample size of 208 respondents
across Bhopal. High Awareness of breast cance,
The incidence of breast cancer in India i not rare.
According to the ‘Breast Cancer Awareness Survey’,
almost 72% Indian women are well aware of this
fact. 53% women claim to know about the incidence
of breast cancer in the country.
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Date: 22.10.2018
Publication: Buzzing Chandigarh
Headline: The awareness about breast cancer
Link: http://buzzingchandigarh.com/the-awareness-about-breast-cancer/

cPar

Buzzing TUR  XEY Unlimited

€handigarh INTE NET ;) S 2000
IT On Demand WoORDPRI
N o
HOME LIFESTYLE ~ FASHION ~  TRAVEL ~ DINING ~  VIDEOS ~ MORE ~

The awareness about breast cancer

2y Poonam Pohal - October 22, 2018 @ 13 L]

+ Share on Facebook W Tweet on Twitter [ (0]

Chandigarh, October 22, 2018: Future Generali India Life Insurance Company Pwvt
Ltd(FGILI), India's fastest growing life insurance company in association with Momspresso
unveiled the findings of a national survey which aims at understanding the awareness
around breast cancer among Indian women. Breast cancer is currently one of the most
common cancers affecting women in India. In fact, one fourth of all female cancer cases
recorded in India are breast cancer. In sight of the Breast Cancer Awareness Month
(BCAM), Future Generali India Life Insurance & Momspresso conducted a survey to
encourage conversations among women and increase awareness on the underlying

symptoms associated with breast cancer.

High Awareness of breast cancer The incidence of breast
cancer in India is not rare. According to the "Breast Cancer
Breast Cancer Awareness Survey’, almost 72% Indian women are well aware
of this fact. 53% women claim to know about the incidence of
breast cancer in the country. In fact, 1 out of 2 women, felt that
they were at risk for breast cancer. The survey was also
conducted nationally amongst 2225 women across urban Indian cities like Delhi, Mumbai,

Bangalore, Chennai, Hyderabad, Ahmedabad, Lucknow, Bhopal and Chandigarh.
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Date: 22.10.2018
Publication: 121 News Online
Headline: Despite High Awareness 85% Indian Women in Chandigarh Shy Away from
Breast Cancer Screening: Future Generali Life Insurance & Momspresso’s
Breast Cancer Survey
Link: http://121newsonlines.blogspot.com/2018/10/despite-high-awareness-85-
indian-women.html

Monday, 22 October 2018

Despite High Awareness 85% Indian Women in Chandigarh Shy
Away from Breast Cancer Screening: Future Generali Life
Insurance & Momspresso’s Breast Cancer Survey

By 121 News

Chandigarh 22nd October:- Future Generali India Life Insurance Company Pvt Ltd (FGILI),
India's fastest growing life insurance company in association with Momspresso unveiled the
findings of a national survey which aims at understanding the awareness around breast cancer
among Indian women. Breast cancer is currently one of the most common cancers affecting
women in India. In fact, one fourth of all female cancer cases recorded in India are breast
cancer. In sight of the Breast Cancer Awareness Month (BCAM), Future Generali India Life
Insurance &Momspresso conducted a survey to encourage conversations among women and
increase awareness on the underlying symptoms associated with breast cancer. It is essential
that women know the most common symptoms associated with breast cancer, such as lumps
and thickenings, and understand that prompt evaluation and early detection improves
outcome. The survey was conducted with a sample size of 208 respondents across Bhopal.

The incidence of breast cancer in India is not rare. According to the 'Breast Cancer Awareness
Survey’, almost 729% Indian women are well aware of this fact. 53% women claim to know
about the incidence of breast cancer in the country. In fact, 1 out of 2 women, felt that they were
at risk for breast cancer. The survey wasalso conductednationally amongst 2225 women across
urban Indian cities like Delhi, Mumbai, Bangalore, Chennai, Hyderabad, Ahmedabad, Lucknow,
Bhopal and Chandigarh.
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Publication: Tricitynewsonline
Headline: Sedentary lifestyle leading to rise in breast cancer cases
Link: https://tricitynewsonline.blogspot.com/2018/10/despite-high-awareness-
85-indian-women.html

Tricitynewsonline

Monday, 22 October 2018

Despite High Awareness 85% Indian Women in Chandigarh Shy
Away from Breast Cancer Screening: Future Generali Life
Insurance & Momspresso’'s Breast Cancer Survey

By Tricitvnews
Chandigarh 22nd October:- Future Generali India Life Insurance Company Pvt Ltd (FGILI),
India’s fastest growing life insurance company in association with Momspresso unveiled the
findings of a national survey which aims at understanding the awareness around breast cancer
famong Indian women. Breast cancer is currently one of the most common cancers affecting women
lin India. In fact, one fourth of all female cancer cases recorded in India are breast cancer. In sight of
the Breast Cancer Awareness Month [BCAM), Future Generali India Life Insurance &Momspresso
jconducted a survey to encourage conversations among women and increase awareness on the
underlying symptoms associated with breast cancer. [t is essential that women know the most
jcommon symptoms associated with breast cancer, such as lumps and thickenings, and understand
that prompt evaluation and early detection improves outcome. The survey was conducted with a
lsample size of 208 respondents across Bhopal.
The incidence of breast cancer in India is not rare. According to the ‘Breast Cancer Awareness
Survey’, almost 72% Indian women are well aware of this fact. 53% women claim to know about
the incidence of breast cancer in the country. In fact, 1 out of 2 women, felt that they were at risk
for breast cancer. The survey wasalso conductednationally amongst 2225 women across urban
Indian cities like Delhi, Mumbai, Bangalore, Chennai, Hyderabad, Ahmedabad, Lucknow, Bhopal
land Chandigarh.
As per the findings of the Breast Cancer Awareness survey, a major chunk of the respondents felt
that they did not require screening while a significant number revealed that they were not aware
bout the existence of screening tests for breast cancer. Additionally, respondents also revealed
hat they were too lazy or felt that they were too young to undergo screening for the disease, 71%
f the respondents know that they need to get regular check-ups for breast cancer. Whereas, only
1% women have gone through screening for the ailment
Imost 79% of the respondents did not undergo screening for breast cancer due to ignorance or
inertia



https://tricitynewsonline.blogspot.com/2018/10/despite-high-awareness-85-indian-women.html
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Date: 22.10.2018
Publication: Samachar Vishesh
Headline: Survey reveals lack of awareness a major concern in combating breast
cancer
Link: https://samacharvishesh.blogspot.com/2018/10/despite-high-awareness-
85-indian-women.html

Monday, October 22, 2018 Abg

Despite High Awareness 85% Indian Women in w
Chandigarh Shy Away from Breast Cancer Screening: |
Future Generali Life Insurance & Momspresso's Breast

Cancer Survey )
By Samachar Vishesh News ' !

Chandigarh 22nd October:- Future Generali India Life Insurance Company Pvt Ltd
(FGILI), India’s fastest growing life insurance company in association with Momspresso
unveiled the findings of a national survey which aims at understanding the awareness around
breast cancer among Indian women. Breast cancer is currently one of the most common
cancers affecting women in India. In fact, one fourth of all female cancer cases recorded in
India are breast cancer. In sight of the Breast Cancer Awareness Month (BCAM), Future
Generali India Life Insurance &Momspresso conducted a survey to encourage conversations
among women and increase awareness on the underlying symptoms associated with breast
cancer. [t is essential that women know the most common symptoms associated with breast
cancer, such as lumps and thickenings, and understand that prompt evaluation and early
detection improves outcome, The survey was conducted with a sample size of 208
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Date: 24.10.2018
Publication: Asia Insurance Reviews
Headline: Future Generali encourages conversation among women and increase
awareness on the underlying symptoms associated with breast cancer
Link: http://www.asiainsurancereview.com/News/View-NewsLetter-
Article?id=44590&Type=eDaily
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Future Generali India Life Insurance (FGILI), in association with ca ies »
Momspresso, an information website for mothers, has conducted a national survey among women which
finds that 80% of respondents know that they need to get regular checkups for breast cancer. However, only
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Date: 23.10.2018
Publication: DT Next
Headline: 77pc of women in city shy away from breast cancer screening: Study

77nc nl women in city shv away

from breast cancer screening: SIudv

CHENNAI: Despite high awareness
onbvusteam'rlpercentorthe

Generali India Life Insurance Company

(FGILI), over 80 per cent of the women
are aware of the cancer and screening
for the same continues to be an issue as

women tend to shy away from it.
Stating that women refuse to get
themselvesdiagmsedin'l‘amﬂNadu,
Dr Prasanna K, an Oncologist, said,
“Doctors and activists have been mak-
ing efforts to create awareness on the
of breast cancer. However,

tors — despite having the symptoms.”

The survey found that 77 per cent
women in Chennai alone shy away
from screening for breast cancer.
While the study found that one out
of three women felt that they were at
risk for breast cancer, doctors say that
women continue to come forward only
when the cancer has reached its ad-
vanced stage.

As some breast cancer lesions or
lumps are not painful, they are ignored
by women in the initial stages. “Wom-
en do not approach doctors because of
the stigma attached to it, financial con-
straints and a phobia or anxiety over
the test outcome,” he said. He further
said that there have been instances
where women have said that they were
not aware of a screening process or

the age for the same. The survey had
revealed that two out of three women
were unaware of the simple self-exam-
ination that can help them detect the
disease at an early stage.
Whﬂessperoentofﬂ\emspondents

whopping 79 per cent did not have the
slightest idea about clinical breast ex-
amination.

Dr Priya S, an Oncologist said that
women tend to feel uncomfortable to
talk about breast cancer. “They do not

63 per cent of the respondents were unaware of mammdgraphy
as a screening test for breast cancer and 79 per cent di
have the slightest idea about clinical breast examination

enonhteastoanwrawaxmssand

cases to anyone.”

Vishal Gupta, Co-founder and CEO
of Momspresso said, “Our objective to
conduct the first-of-its kind survey was
to empowering women with knowledge
and fostering a conversation with wom-

'Ihrmxghthesmdywefoundoutﬂnt
breast

taredWomsnacmssﬁ:eemmtryhave
limited knowledge about what the dis-
ease entails in terms of screening and
treatment.”
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Date: 23.10.2018
Publication: News Today
Headline: 77 per cent Chennaiite fear to screen for breast cancer’
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Date: 24.10.2018
Publication: News Today
Headline: 77 per cent Chennaiite fear to screen for breast cancer’
Link: https://newstodaynet.com/index.php/2018/10/24/77-per-cent-chennaiite-
fear-to-screen-for-breast-cancer/
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77 per cent Chennaite fear to screen fo breast cancer

: ""“ Jdi Chennal: Around 77 per ent women in Chennai are apprehensive to screen
v CANCR =

E[H for breast cancer, accarding o & stuay conducted by Future General India Life P O | "TBI ank

[nsUrance Cumpany Pt Ltd {FG||_|_]| In association with h-Womspressc.
~ TRJAWAHAR

—

S BCkMmss

7 BIHMHEHI  The study held as parf of World Breast Cancer Awareness Month, also
€O g
a3 [BSBH h‘| "l\.‘ revealed that amang 201 respondents across Chennal, one out of three
N ey |
= M Women felt that they were at ik for breast cancer POINT BLANK Archives

The survey was conducted amongst 2,225 women covering Delhi, Mumbai

Bengaluru, Kolkata, Chennal, Hyderabad, Ahmedabad, Lucknow, Bhopal and Chandigarh. TMH HOL" [UHTEST 2018

KNOW THE NUMBERS MEGA

(0 awareness levels, it has been analysed that almost 83 per cent Indian women are well aware and 31 per cent women claim to
know about the incidence of breast cancer. K.bu
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Date: 1.11.2018
Publication: Theekkathir
Headline: Despite High Awareness, 77% Women in Chennai Shy Away from Breast Cancer
Screening
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AHEMDABAD
Date: 24.10.2018
Publication: Times of Kaenavati
Headline: 75% women in Ahmedabad shy away from breast cancer screening
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News Points

75% women in Ahmedabad shy away from breast cancer screenin
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Date: 24.10.2018
Publication: Saurashtra Bhumi
Headline: 75% women in Ahmedabad shy away from breast cancer screening
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Date:

24.10.2018

Publication:

Nirmal Gujarat

Headline:

75% women in Ahmedabad shy away from breast cancer screening
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Publication: |
Headline: 75% women in Ahmedabad shy away from breast cancer screening
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BANGALORE

23.10.2018
Deccan Herald
Absolute life-savers

Date:
Publication:
Headline:

2DECCANHERALD

Living Health ‘n’ well-being

Cctcber 23,2018

PINK OCTOBER

Thismonthis marked as Breast Cancer
7 Awareness month, an annual campaign.
\ (7 InIndia, breast cancer accounts for 25%
U to31% of all cancersin women.

Ansolute fesavers

PREVENTIVE MEASURES Stay informed about breast cancer, go to the doctor for a

mammogram, and keep yourself healthy, writes Dr Shelly Singh

caober i breast cancer aware-

nessmonthand the pink ibbon

s affutter, It ignifies hope and

isapowerfulssmbolof the fight

against cancer, Lees talk of e
thingsyou are unaware ahout breast can-
14

Very few cases are genetic
Contrary to popular belief, about 5105
casesarehereditary Most casesdonotrun
infamilies,and thereareother reasnnsfor
thesame. Inheritinghe fulty BRCA land
BRCA 2genesareaneof theprime genetic
reasons forbreast cancer. These also can
beinherited from the fthe'sside of he
Ll Ifsour mother sbling auntorchild
s breast cancer, your chances increase
by about two times. More than two dlose
celatives with breast cancer can ncrease
sourrisk three times.

Age plays an mportant role. Women
older than 50 sears are more proge to
breast cancer, but there is  signt differ-
enceinagetrendsinindia. Youngerwom-
enare being diagnosed with this malady
In fact, being woman and getting old-
er are first reasons for breast cancer.
Men arealso known toget breast cancer,

ot

five-year survival

thosein women, Menalso hase breastis-
sue; what smoreimportantis that cancer
inmenis examined in latr stages. And,
late diagnosis portends lesser survival
rates.

Breast canceris preventable
It imporcant to know and (xl what

rates;that'show it goes.

Gene studies are available in many
labs now. These study the BRCA genes.
Faulty genes are responsible for some
breast cancers that run in families.
Avareness is the key t any successful
screening programme. Be aware that
these modalities are available in most

Youcanbestmostbrastancers

oy 3045 minutes or 43 times a week
is beneficial, and ke an impact

cer,there i no need to panic atall. Most
peoplegetrelieved frombreast cancerde-
pending an the ypeof breast cancer and

i {thedisease. Thefive-

on reducing the risk of the disease.
Obesity also causes hormonal chang-
esin the body, and fighting the flab
also fights s, breast

searsurvival raiesare gettingbetter onpar
with grawing treatment options. Overall
five-year survival rates are 89.4% vorld-
wide, around 66.1% in India (the reason

cancer being one of them.

#Don't delay child birth forlong.
Some studies alsa cite minimal or no
b asone of the reasons

your breasts Jook ike. Sell

of y looking at chem in front of
the mirror and sistematically examin-
ing them by fecking them are important.

X i izeal

Most breast lumpsare benign

most breast lumps are

being that breast cancer in Indian wom-
enisdetected at ate tages, which brings
down the chances of survival rate) and
98 6% for localised discase inearl,

7owb((1sv;.anypudaued§\inmmlhem
which has an orange peel appearance,
redness, nipple discharge and Jump in

benign. Some are nly cyts, fibro adeno-
‘mas,fibrosis et Hence, donothesitatein
vistinggour doctor s good et cancer

thebreastor
bone, pleaseconsultyourdoctor. General-
ypainful breast lumps are not malignant
exteptinlate stages, butitisimportantto
‘getthem ruled out for cancer.
Mammaograms are specialised X-rays
ofbreasttissues which are recommended
forall women above the age of 40 years.
Amammagram may shaw changes years
beforealumpappearsinthe breast hence,
it becomes an important toal for screen-
ing Sometimes, breastsanogramsarealso
combéned with mammograms or recom-
‘mended i younger womenor thosewith
densebreaststomekeanaceuraediagno-
i, Early detection, better treatment ap-

(HEMOTHER-

APYISNOT
REQUIRED FORALL
TYPES OF BREAST
CANCER. NOT EVERY-
BODY REQUIRES A
MASTECTOMY.

Not everybody requires a mastectomy;

n fact, cven a lumpectamy can be done:

in early scages depending on the type of

breast cancer. Chematherapy is also not

required for all types of breast cancer.

Chemotherapy drugsrealso gerting bet-
il dlessdificulsic

for increased risk of breast cancer,
wBreast feed for as long as possible.
u Eat healchy greens; food rich man-
o-oxidants, grains, broceoli and seeds
adds more benefits in preventing the
disease.

wLast but not the least, being avare
and educated about breast cancer,
getting screening done, self-examing-
tion, visiting your doctor, preventive

fer

thentheir predecessors.
Do these to prevent breast cancer

breast examination by your health-
care provider at least once a year are
some of the keys to early detection
and treatment.

gettingit
aLimitor stop alcohol: one drink a
dayincreases the risk of breast can-
cer slightly, but 2:5 drinks increase
the risk by one-and-a-half times.
wGive up smoking,

Be physically active, Itis known
that being physically active and exer-
cising with mod: high-incensi-

and treatment which saves ives; 50 Je€’s
beat breast cancer together. There is
hope and hope keeps exerything aive...
Cheers to being a woman — healthy,
wvareandalie.

{Theauthorissenior consutont,
Rolstetric

Mamspresso)
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Date: 26.10.2018
Publication: Times of India
Headline: Breast cancer screening not a priority for city women

Breast cancer screening not
a priority for city women

e i

hen it comes to
taking care of
their own health,

cal attitude. In fact, even
with state-of-the-art medical
facilities available, screen-

breast cancer, is rarely a pri-
ority. According to the latest
National Family Health
Survey, only 6.6% of women
between the age group of
1549 have undergone
(breast examination in the city.
Another national survey
that was done by a life
insurance firm and a user-
lgenerated content platform
for women also revealed
that despite the high
jawareness about breast
jcancer (55% of these
[women claim to know
l|about the incidence of
[breast cancer) only one
lout of every two women in felt
that they were at risk for it.
Dr C Ramesh, Professor
land Head of Department
lof Epidemiology. Kidwai
[Memorial Institute of
IOncology says, “The statistics
ffor women with cancer are way
Imore than those of men as
they have a predisposition
fowards cancer of the breast
land cervix, among others.
[Hence, the need for awareness
nd timely checks.™ A i

ko the findings of the Breast
ICancer Awareness survey, a
najor chunk of the respon-
Hents felt that they did not
Fequire screening, while a sig-

nificant number revealed that
they were not aware of the
existence of tests for breast
cancer. Additionally, respon-
dents also revealed that they
were too lazy or felt that they
were too young to undergo
screening for the disease. The
survey reveals that in the city,
around 85% of the women are
aware of the need for regular>
checkups for breast cancer.
Surprisingly, though, only 30%
of the respondents have gone
for a screening for the disease.
“Women who breastfeed for
are 5% less likely to

a
develop breast cancer than

those who don’t breastfeed at
all. The longer a woman breast-
feeds, her chances of getting
the disease becomes lower. It's
thought that breastfeeding
lowers the levels of cancer-
related hormones in the moth-
er’s blood. When breastfeed

s Thumsi,
Oncology Surgeon at a city

hospital, adding, “Women over
30 years have more risk of
developing breast cancer Self-
examination is the best way to
detect lumps or abnormalities.
Ideally, the self-examination
should be done seven days after
the menstrual cycle.”

The study also found that
almost 17% of the respondents
were suffering or had suffered
from breast cancer. Among
them, a major chunk cited pain
and discomfort in the breasts,
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Date: 31.10.2018
Publication: Sanjevani
Headline: Despite high awareness, only 30% Indian women in Bangalore get screened
for breast cancer
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Date: 31.10.2018
Publication: Esanje
Headline: Despite high awareness, only 30% Indian women in Bangalore get screened
for breast cancer
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Date: 31.10.2018
Publication: Vishwavani
Headline: Despite high awareness, only 30% Indian women in Bangalore get screened
for breast cancer
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LUCKNOW
Date: 24.10.2018
Publication: AAJ
Headline: Future Generali conducted a breast cancer survey
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Date: 24.10.2018
Publication: Jan Sandesh Times
Headline: 50% women are not aware about breast cancer screening
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Date:

24.10.2018

Publication:

Prabhat

Headline:

73% women are aware about breast cancer
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Date: 24.10.2018
Publication: Rashtriya Swaroop
Headline: Future Generali Life Insurance & Mompresso did a breast cancer survey
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Date:

24.10.2018

Publication:

Roj ki Khabar

Headline:

8 out 10 women have not done breast cancer screening
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Date: 24.10.2018
Publication: Spasht Awaz
Headline: Future Generali conducted a breast cancer survey
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Date:

26.10.2018

Publication:

Tarun Mitra

Headline:

73% women are aware about breast cancer
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Date:

31.10.2018

Publication:

Hindustan Times

Headline:

Only 21% of Lucknow Women aware of self-examination

‘erali Life Insur ce:;@omi:aiiy
‘and Momspresso’s Breast Cancer

Survey found that the overall
awareness about breast cancer
among Lucknow women lies at
73% while 66% of them feel that
they are atrisk of breast cancer.

The survey aims at under-
standing the awareness around

breast cancer among Indian.

women. The survey revealed that
8in 10 womenin Tier2citieshave
low awarenessabout self-exami-
nationasanimportantscreening
test for the disease. Only 21%
women in Lucknow were aware

ofthemethod. Further, only 21%

of the women in Lucknow knew
aboutmammography, while 55%
knew about chemotherapy.
Breast cancer is one of the
most common cancers affectin
women in India..In fact, on

recordedinIndiaare
er, said re Ges

fourth ofall female cancer cases
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Date: 31.10.2018
Publication: Hindustan
eeeeee Only 21% of Lucknow Women aware of self-examinatio
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Date: 29.10.2018
Publication: Ananda Bazar
Headline: Despite High Awareness, 73% Indian Women Shy Away from Breast Cancer
Screening

Link: https://www.anandabazar.com/lifestyle/report-says-maximum-number-of-
kolkata-women-shy-away-from-breast-cancer-screening-dgtl-1.889174
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Date: 29.10.2018
Publication: Eisamay
Headline: Despite High Awareness, 73% Women in Kolkata Shy Away from Breast

Cancer Screening
Link: https://bit.ly/2AGSpEX
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