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SR Publication Headline Date Coverage appeared
NO
1 CNBC TV 18 Jyoti Vaswani is live on CNBC TV18 | 24™July 2019 v
2 . . - . th Print
The Hindu Business Line Premium Tracker 29"July 2019
3 . . - . nd Print
The Hindu Business Line Premium Tracker 22"July 2019
4 DNA Look at (_:Ialms set_tlement ratio while 227]uly 2019 Print
buying term insurance plan
5 The Asian Age What Does A 'Ee()r;r;)lnsurance Plan 227]uly 2019 Print
6 Deccan Chronicle What Does A 'E:eorggqlnsurance Plan 227)uly 2019 Print
7 Pioneer FGILI Launches A,ssured Wealth 18MJuly 2019 Print
Plan
8 Navrashtra FGILI Launches A,ssured Wealth 170uly 2019 Print
Plan
9 The Hindu Business Line Why the majority of life insurance | g 1 2019 Print
policies face early ‘death
10 The Hindu Business Line Premium Tracker 15%July 2019 Print
11 Sambad Prabaha FGILI Launch}e)?a IIIA,ssured Wealth 15MJuly 2019 Print
12 Dainik Bhaskar FGILI Launches A’ssured Wealth 13%uly 2019 Print
Plan
13 Punyanagari FGILI Launches A,ssured Wealth 11uly 2019 Print
Plan
14 Samagya FGILI Launches A,ssured Wealth 11uly 2019 Print
Plan
15 Dainik Jagran FGILI Launches A,ssured Wealth 11uly 2019 Print
Plan
16 Future Generali India Life Insurance Print
Kesari Company Limited Launches ‘Assured 10"July 2019
Wealth Plan’
17 Future Generali India Life Insurance Print
Navbharat Company Limited Launches ‘Assured | 09"July 2019
Wealth Plan’

18 Hindustan Times Keep your cover in check 09™July 2019 Print
19 The Echo of India FGILI Launches Ajssured Wealth 09July 2019 Print
Plan
20 The Statesman Future Generali 09™July 2019 Print
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21 The Statesman FGILI Launches A,ssured Wealth 09%July 2019 Print
Plan
22 The Hindu Business Line Premium Tracker 08™MJuly 2019 Print
23 Future Generali India Life Insurance Print
Dainik Aaj Company Limited Launches ‘Assured | 08™July 2019
Wealth Plan’
24 Future Generali India Life Insurance Print
Rashtriya Sahara Company Limited Launches ‘Assured | 08™July 2019
Wealth Plan’
25 DNA Look at c_|a|ms set_tlement ratio while 22Muly 2019 Online
buying term insurance plan
26 . . How marketers are tapping nd Online
Financial Express influencers on TikTok 22"July 2019
27 Times Jobs How ej‘mbracing digital technology is 19July 2019 Online
making workplaces future ready?
28 Live Mint Factors that may hi!(e your insurance 13"uly 2019 Online
premium
29 Hindustan Times Factors that may hi!(e your insurance 08"uly 2019 Online
premium



https://www.dnaindia.com/personal-finance/report-look-at-claims-settlement-ratio-while-buying-term-insurance-plan-2774424
https://www.dnaindia.com/personal-finance/report-look-at-claims-settlement-ratio-while-buying-term-insurance-plan-2774424
https://www.financialexpress.com/industry/how-marketers-are-tapping-influencers-on-tiktok/1651713/
https://www.financialexpress.com/industry/how-marketers-are-tapping-influencers-on-tiktok/1651713/
https://content.timesjobs.com/hr-2-0-how-embracing-digital-technology-is-making-workplaces-future-ready/articleshow/70279793.cms
https://content.timesjobs.com/hr-2-0-how-embracing-digital-technology-is-making-workplaces-future-ready/articleshow/70279793.cms
https://www.livemint.com/insurance/news/factors-that-may-hike-your-insurance-premium-1562685413162.html
https://www.livemint.com/insurance/news/factors-that-may-hike-your-insurance-premium-1562685413162.html
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Date 19"July 2019
Channel CNBC TV 18
Headline Jyoti Vaswani is live on CNBC TV18
Link https://www.youtube.com/watch?v=1Sp21398yNg&feature=youtu.be
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https://www.youtube.com/watch?v=1Sp2l398yNg&feature=youtu.be
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Date 29'"July 2019
Publication The Hindu Business Line
Headline Premium Tracker
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Date 22"July 2019
Publication The Hindu Business Line
Headline Premium Tracker
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Date 22"3uly 2019
Publication DNA
Headline Look at claims settlement ratio while buying term insurance plan

NEW DAILY’ ‘
ANALYSfo |

Look at claims settlement ratio
while buying term insurance plan

Do not look at premium amount alone. The sum assured must be sufficient for your family to
continue with the lifestyle they currently lead and repay all loans on an untimely demise
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Date 22"July 2019
Publication The Asian Age
Headline What Does A Term Insurance Plan Cost?

THE ASIANAGE
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Date 22"July 2019
Publication Deccan Chronicle
Headline What Does A Term Insurance Plan Cost?

Chronicle
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Date 18MJuly 2019
Publication Pioneer
Headline FGILI Launches ‘Assured Wealth Plan’
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Date 17thJuIy 2019
Publication Navrashtra
Headline FGILI Launches ‘Assured Wealth Plan’
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Date 15MJuly 2019
Publication The Hindu Business Line
Headline Why the majority of life insurance policies face early ‘death’
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Date 15MJuly 2019
Publication The Hindu Business Line
Headline Premium Tracker
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Date 15MJuly 2019
Publication Sambad Prabaha
Headline FGILI Launches ¢Assured Wealth Plan’
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Date 13"July 2019
Publication Dainik Bhaskar
Headline FGILI Launches ‘Assured Wealth Plan’
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Dignal - PR« Aovermiang - Achvooacy
Date 11MJuly 2019
Publication Punyanagari
Headline FGILI Launches ‘Assured Wealth Plan’
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Date 11"July 2019
Publication Samagya
Headline FGILI Launches ‘Assured Wealth Plan’
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Date 11MJuly 2019
Publication Dainik Jagran
Headline FGILI Launches ‘Assured Wealth Plan’
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Date 10MJuly 2019
Publication Kesari
. Future Generali India Life Insurance Company Limited Launches ‘Assured
Headline ,
Wealth Plan
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Date 09"July 2019
Publication Navbharat
. Future Generali India Life Insurance Company Limited Launches ‘Assured
Headline ,
Wealth Plan
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Date 09""July 2019
Publication Hindustan Times
Headline Keep your cover in check
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Keep your cover in check
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Date

09"July 2019

Publication

The Echo of India

Headline

FGILI Launches ‘Assured Wealth Plan’

THE EcHo oF INDIA

FGILI launches
'Assured Wealth Plan'

EOI CORRESPONDENT

KOLKATA, JULY B/./
Future Generali India
Life Insurance Company
Limited (FGILI)
announced the launch of
its latest product offering
called 'Future Generall
Assured Wealth Plan'.
The product is designed
to meet one's life goals
and secure their family's
financial well-being.
‘Future Generall
Assured Wealth Plan’ is
an endowment plan that
provides a guaranteed
lomp sum benefit at
maturity, This means at
the end of the policy
term, the policyholder
receives & lump sum
payout equal to the Sum
Assured along with
Acceumulated
Guaranteed Additions.
The guaranteed
additions accumulate
evory year as a
percentage of the sum
assured and geis added to
the maturity benefit.
Because of this
accamulation, the death
benefit under the policy
increases every year thus
providing dual benefits to
the policyholder.'Future
Gonerali Assured Wealth
Plan’ is in line with the

company’s philosephy of

providing customers
with a simple yet smart
life insurance solution
that takes care of life's
spocific needs. The plan is
particularity beneficial
for couples aged betwoen
30-40 yoars who are
planning (o save money
for their children's
education or marriage.
The policy will also
appeal to 40-
Soyearagegroup, looking
for lump sum benefits,
Under this plan,
policy holders can choose
the premiom payment
term and policy term.
Also, the plan allows the
following two options to
ensure ideal protection
that is best suited to a
customer’s saving goals.
Option 1: This s a
standard endowment
plan. The policy ends at
the completion of the
policy term or upon the
death of the life assured
with all benefits pald at
the event of death.
Option 2: The poliey
continues even after the
death of the life assured
till the end of the polley
term, There are no
further premioms to be
pald after the death of
the life assured.
Announcing the
launch of the plan,
Rakesh Wadhwa, Chiel

Marketing Officer,
Future Generall India
Life Insurance Company
Limited sald, “Life
insurance plans offer a
distinet assurance of
long term security, stable
saving returns and peace
of mind. We are happy to
announce the addition of
Assured Wealth Plan to
our existing portfolio of
Simple and Value for
money products. This is
an endowment plan that
offers the dual benefit of
sum assured along with
accumulated guaranteed
additions on maturity to
help our customers meet
their financial goals.”
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Date 09"July 2019
Publication The Statesman
Headline Future Generali

The Statesman

Future Generali: Future
Generali India Life Insur-
ance Company Limited has
launched its latest prod-
uct called 'Future Generali
Assured Wealth Plan’. The
product is designed to
meet one’ s life goals and
secure the family s finan-
cial well-being, says a Press
release. SNS
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Date 09"July 2019
Publication The Statesman
Headline FGILI Launches ‘Assured Wealth Plan’
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Date 08'"July 2019
Publication The Hindu Business Line
Headline Premium Tracker
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Date 08"July 2019
Publication Dainik Aaj
. Future Generali India Life Insurance Company Limited Launches ‘Assured
Headline ,
Wealth Plan
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Date

08"July 2019

Publication

Rashtriya Sahara

Headline

Future Generali India Life Insurance Company Limited Launches ‘Assured
Wealth Plan’
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Date 22"July 2019
Publication DNA
Headline Look at claims settlement ratio while buying term insurance plan
Link Look at claims settlement ratio while buying term insurance plan

Look at claims settlement ratio while buying term
insurance plan

Do not look at premium amount alone. The sum assured must be sufficient for your family to continue with the lifestyle they
currently lead and repay all loans on an untimely demise

Though an increasing number of people are now realising the value of

term insurance, a major percentage of the Indian population continues to

be ignorant about the new term insurance plans sold by both public and
private players in the market. This, to some extent, explains the

continuing reputation of LIC in the insurance market. However, a

comparison of the premium charges of LIC with private insurance

companies has revealed the former being costlier than the latter.

Does charging lower premiums help?

Premiums of term plans sold by private insurers are lower than LIC and

other government-sponsored insurance companies in India. Explaining
how cheaper plans tend to draw more attention from customers, Anjali
Malhotra, chief customer, marketing and digital officer, Aviva Life
Insurance, says, “Having a lower cost helps. Customers look at the

premium amount they will be paying when they make a purchase
decision.” However, Munish Sharda, managing director and CEO, Future
Generali India Life Insurance claims to be different. Sharda says, “Pricing
becomes the key determinant for choosing from term plans which offer
similar benefits. Having competitive pricing, to a certain extent, also helps
in improving the market share. However, price is not the only element
which influences the sale of a term plan but there are many other factors
that come into play, such as additional benefits, ease of buying, claim
settlement, the suitability of cover, need for advisory, etc”


https://www.dnaindia.com/personal-finance/report-look-at-claims-settlement-ratio-while-buying-term-insurance-plan-2774424
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Date 22"9July 2019
Publication Financial Express
Headline How marketers are tapping influencers on TikTok
Link How marketers are tapping influencers on TikTok

How marketers are tapping influencers on TikTok

Moreover, the app’s future is uncertain with the government threatening to ban it for ‘anti-
India activities’ unless it provides a satisfactory response.

After a brief lull when it was taken off the Android and Apple app stores for hosting offensive
content, TikTok seems to be back in business. Marketers are increasingly tapping the large
base of influencers on the short video sharing app, which is driven by user-generated
content. According to data from Vidooly, influencer-led campaigns in India by apps such as
Gaana, Tinder, Loco and Wysh garnered more than seven lakh likes on TikTok in 2019 alone,
while multinational phone brands like Huawei, Infinix and Vivo generated more than 24 lakh
likes for their campaigns. A recent campaign by Lay's, called Wavez4India Challenge fetched
over two billion views on the platform within three days. Though Instagram and YouTube
remain the top influencer marketing platforms for brands in India, experts believe TikTok

could surpass them.

influencer marketing campaigns AdLift works on every month involves TikTok.

Typically, brands targeting millennials opt for TikTok. Besides FMCG, smartphone
manufacturers and OTT platforms, BFSI companies such as SBI Life and Future Generali

Life Insurance have also run influencer marketing campaigns on the platform.

E-commerce marketplace Voonik is planning to use TikTok to announce its foray into the

private label business. “We are looking at influencers in the age group of 21-25 who have
accumulated a lot of followers in the 21-27 age group, which is our actual user base,” say:
Prem Suganth VT, associate director, Voonik. Although Voonik has largely used Instagram
now plans to target tier Il and Il markets through TikTok, given its quick conversion time —

less than 48 hours.

The combination of music with the message is an attractive proposition for brands, says
Harsh Shah, VP, Dentsu Webchutney. “TikTok is getting a new set of consumers on board

and brands want to tap them,” he adds.


https://www.financialexpress.com/industry/how-marketers-are-tapping-influencers-on-tiktok/1651713/
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HR 2.0: How embracing digital technology is
making workplaces future ready?

Digital technology at our workplaces is transforming at a rapid pace today thereby impacting work
experience and more importantly, an organisation’s workforce. This is compelling companies to follow
a fundamentally different human resources (HR) approach, one which is driven by digitalisation, pace
and analytical thinking. However, this is not possible without HR harnessing the ethos of “digitalness”.

Human Resource 2.0

The advent of digital technology has delivered a major paradigm shift in the way organisations are
approaching the future of work. As different generations enter and exit the workforce wheel, amid
changing technological landscape, HR is adopting a multi-fold strategy to keep up.

* Putting disproportionate resources for reskilling and upskilling of the workforce as compared to
earlier years.

+ More and more focus is drawn towards the HR technology strategy and increasing the HR technology
spend in line with the strategy

+ Reimagine the future of work and how the human potential and skills could be unlocked to build a
sustainable organisation.

+ With the advent of HR analytics, there is deep need to engage with data-driven people for accurate,
speedy and effective decision making.

+ Utilise digital platforms to effectively reach the length, breadth and depth of an organisation, thereby
bringing together a 360-degree change in the workforce.

Shaping future ready businesses

While digitalisation generally enables an organisation to function in a simpler, faster, smarter way, it is
equally crucial for HR to make sure that the adoption of digital tools makes sense to the business and
the employees.

For instance, at Future Generali India Life Insurance Company Ltd we use a “digitalness” in every phase
of our employee’ life cycle. A tool introduced by our company is ‘FG Rockstar', a structured intervention
for new employees in front line sales roles. The program is spread over a period of 90 days and uses a
collaborative approach amongst learners, the L&D team, the line managers, and other support
functions in the ecosystem to orient the new joiner through a fun and intense in-person followed by
app based learning mechanism, specifically designed to augment retention of learning and to ensure
their early success. Another interesting digitalness example from our company is utilising the offer-to-
joining period to prepare the fresh-out-of-school, the basics of insurance through a digital learning
platform. Our unique platform ‘FG-IDEV" is a third such example which harnesses digitalness through a
customised, personalised and interactive, cloud-based, online learning platform for on-the-go learning.


https://content.timesjobs.com/hr-2-0-how-embracing-digital-technology-is-making-workplaces-future-ready/articleshow/70279793.cms
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Factors that may hike your insurance
premium

MUMBAI: At some point in your life you will buy an insurance
plan. “When it comes to life and health insurance, your
premium amount will differ with your age, family history, pre-
existing diseases and lifestyle choices among other reasons.
Basically if anything questions the underwriting process, your
premium will be affected,” said Anik Jain, co-founder and CEO

of Symbo Insurance, a Mumbai-based insurance broker.

Insurance company uses standard premium table. “These are
gender specific and provide age based premium rates,” said
Rakesh Wadhwa, chief marketing officer - strategy, Future
Generali India Life Insurance. When it comes to life insurance,
the underlying mortality rate plays an important role among

other factors on deciding your premium.


https://www.livemint.com/insurance/news/factors-that-may-hike-your-insurance-premium-1562685413162.html
https://www.livemint.com/insurance/news/factors-that-may-hike-your-insurance-premium-1562685413162.html
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Factors that may hike your insurance premium

HT Money spoke to experts to find out which factors can make vour insurance premium spiral upwards.

At some point in your life you will buy an insurance plan. “When it comes to life and health
insurance, your premium amount will differ with your age, family history, pre-existing
diseases and lifestyle choices among other reasons. Basically if anything questions the
underwriting process, your premium will be affected,” said Anik Jain, co-founder and CEO of

Symbo Insurance, a Mumbai-based insurance broker.

Insurance company uses standard premium table. “These are gender specific and provide age
based premium rates,” said Rakesh Wadhwa, chief marketing officer - strategy, Future
Generali India Life Insurance. When it comes to life insurance, the underlying mortality rate

plays an important role among other factors on deciding your premium.

“There are several individual-specific factors which have an impact on underlying mortality
rates such as smoking habit, occupation, alcohol consumption, pre-existing disease, riskier

leisure pursuits, medical history of parents and siblings and home address,” said Wadhwa.


https://www.hindustantimes.com/business-news/factors-that-may-hike-your-premium/story-RL36VD8GggbvKen7o233zI.html
https://www.hindustantimes.com/business-news/factors-that-may-hike-your-premium/story-RL36VD8GggbvKen7o233zI.html

